
10/22/2016 Here's Why Las Vegas Hired DJ Khaled to Launch Its Snapchat Channel | Adweek

http://www.adweek.com/news/technology/heres-why-las-vegas-hired-dj-khaled-launch-its-snapchat-channel-172131 1/6

Advertisement

Subscribe to Adweek Adweek Blog Network: TVNewser | TVSpy | LostRemote | AgencySpy | PRNewser | SocialTimes | FishbowlNY | FishbowlDC | GalleyCat

We Want Your
Brand Content
Enter the Adweek ARC
Awards before the Nov.
7 deadline

Red Sweater
Redemption
Ken Bone gets a second
chance at fame by telling
Americans to vote

Subscribe 
to Adweek
Get a full year of print
and digital editions for
just $69

Headlines: Press: Instagram's New Tools Allow Us… TV: Presidential Debates Set Ratin… Tech: Massive Cyberattacks Dramatica… Ads & Brands: MasterCard Believes That Exper…

L as Vegas is hoping DJ Khaled proves to be the key to winning over millennials.

For a day and a half, the King of Snapchat committed the cardinal sin of Sin City: He
made sure his 6 million digital followers knew what happened in Vegas. The hip-hop

star—who was in town for a music residency—was commissioned by the Las Vegas
Convention and Visitors Authority to post and boast on Snapchat about the city's highlights.
His tour began May 29, when the city gave him a key to the Las Vegas Strip, a gondola ride
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at The Venetian, a mani-pedi at Canyon Ranch SpaClub, a night at the Cosmopolitan and
even a spin by the Las Vegas welcome sign. 

With one phone for his personal account and another for Las Vegas' account, DJ Khaled ate,
drank, snapped and capped the two-day binge with a performance at Marquee Nightclub
and Dayclub. The launch was a first for Vegas, which didn't previously have a presence on
the increasingly colossal platform. So, to introduce the channel with some star power, the
Convention and Visitors Authority hired Khaled and just 48 hours later, the VisitLasVegas
channel had more than 400,000 views and 25,000 engagements.

But why DJ Khaled? And why Snapchat?

"I think what was great is he's so authentic," said Cathy Tull, svp of marketing for the Las
Vegas Convention and Visitors Authority. "He knows the city and loves the city, and having
him talk about the city comes across as authentic."

According to Tull, the goal is to reach a younger demographic—from age 21 to folks in their
30s. (Forty-one percent of U.S. consumers ages 18 to 34 use Snapchat every day, the app's
CTO Imran Khan recently told Adweek.) While the city has had plenty of success with the
age group, Tull said, her team knew it had to evolve its marketing strategy or risk losing
ground. 

"We have to market the destination based on the products that are offered," said Rob
Dondero, evp of R&R Partners, the agency that developed the Snapchat campaign. "And if
you look at the products that are being offered by the hotels, especially in the DJ world, the
day club world, even the food and entertainment side, it does skew young."

Just as DJ Khaled is no stranger to Vegas, he's also no stranger to brand partnerships. He's
already worked with brands like Ciroc, Fusion and Apple Music. And during Game 7 of the
NBA Finals on June 19, he snapped about the new pair of Nike sneakers Lebron James
wore. (It's unclear whether he was paid by Nike to plug the kicks.)

DJ Khaled didn't comment on his Las Vegas Snapchat campaign, but in an interview with
Adweek in February, he said he picks partnerships based on what he thinks will be relevant
for both brands and fans.

The medium—known for off-the-cuff photos and videos that vanish after you view them—
fosters intimacy and authenticity. And it ties in well with Las Vegas' provocative "What
happens here, stays here" slogan, which the city is recommitting to with a new summer
campaign. 

"It's an ongoing conversation we have internally all the time about how ironic it is that we're
telling everybody 'what happens here stays here,' but yet we build content and send it out on
media platforms," said Dondero from R&R, which came up with the slogan as well as the

Presidential Debates
Set Ratings Records
in 2016, but Does the
Format Need to
Change?

Facebook Launches
a Big Ad Campaign
for Facebook Live,
With User Videos at
the Core

3 Waves of
Cyberattacks
Brought Down
Twitter, Spotify,
Pinterest, NYT and...

Ad of the Day:
Campy Humor Holds
Loctite's Latest Spots
Together

This Agency
Designed a Toolkit to
Help Marketers and
Clients Improve Their
Campaigns

How Barbie's
Makeover Brought
the Brand Into the
21st Century

9 Eye-Opening Digital
Marketing Stats From
the Past Week

What's the Most
Expensive Political
Audience to Reach?
Yep, It's Millennials

Editor in Chief
Voice Media Group
Phoenix, Arizona

See More Jobs »

Editor's Picks

Adweek Blog Network

Advertisement

ALSO FROM ADWEEK

Ken Bone Gets a Second
Shot at His 15 Minutes by
Telling Americans to Vote
in This Izod Ad

http://www.adweek.com/news/technology/snapchat-launches-colossal-expansion-its-advertising-ushering-new-era-app-171924
http://www.adweek.com/news/technology/snapchat-launches-colossal-expansion-its-advertising-ushering-new-era-app-171924
http://www.adweek.com/agencyspy/mgm-resorts-picks-mccann-and-phd-to-reveal-what-happens-in-vegas/98052
http://www.adweek.com/news/television/presidential-debates-set-ratings-records-2016-does-format-need-change-174205
http://www.adweek.com/news/television/presidential-debates-set-ratings-records-2016-does-format-need-change-174205
http://www.adweek.com/news/advertising-branding/facebook-launches-big-ad-campaign-facebook-live-user-videos-core-174176
http://www.adweek.com/news/advertising-branding/facebook-launches-big-ad-campaign-facebook-live-user-videos-core-174176
http://www.adweek.com/news/technology/major-cyber-attack-hurting-twitter-spotify-etsy-shopify-and-other-sites-174214
http://www.adweek.com/news/technology/major-cyber-attack-hurting-twitter-spotify-etsy-shopify-and-other-sites-174214
http://www.adweek.com/news/advertising-branding/ad-day-campy-humor-holds-loctites-latest-spots-together-174204
http://www.adweek.com/news/advertising-branding/ad-day-campy-humor-holds-loctites-latest-spots-together-174204
http://www.adweek.com/news/advertising-branding/agency-designed-toolkit-help-marketers-and-clients-improve-their-campaigns-174209
http://www.adweek.com/news/advertising-branding/agency-designed-toolkit-help-marketers-and-clients-improve-their-campaigns-174209
http://www.adweek.com/news/advertising-branding/how-barbies-makeover-brought-brand-21st-century-174206
http://www.adweek.com/news/advertising-branding/how-barbies-makeover-brought-brand-21st-century-174206
http://www.adweek.com/news/technology/9-eye-opening-digital-marketing-stats-week-174200
http://www.adweek.com/news/technology/9-eye-opening-digital-marketing-stats-week-174200
http://www.adweek.com/news/technology/whats-most-expensive-political-audience-reach-yep-its-millennials-174177
http://www.adweek.com/news/technology/whats-most-expensive-political-audience-reach-yep-its-millennials-174177
https://www.mediabistro.com/jobs/description/349336/editor-in-chief/?TrackID=35&utm_source=adweek&utm_medium=sidebar&utm_campaign=pp-advertising-social-jobs
https://www.mediabistro.com/jobs?utm_source=adweek
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjstli-2wsmBpDZgSc0LCp0DjG4db9RNHs9SY_-EpVPfkbmd4RbfAPTaSnzLcOg0aFDJ48BOQW5UPfbKLqG9KZj0hPSM3biexzbMi6gP5YTDmBBXqw0pAPLBycGNbgN-QyzO7BiYgjOzpKPKBcKcTvmfHbqdQwYYgH6V-tYS-AbVkK9lYI9XxrMRSSXc81YBxRpDwEohZ4xlX_DE6z7lMWJuIxtQI02JGD0ao7_ma5bPbXiz48m5uOGcb9z7sc6zZtfvLtgGqBcZcSJ1_4UlYLFlLY7lqmOLMKKTVewpleCkY3DC1BIrU_IFek5Vw50F6YPZnTBUYWAN1xgtU2Mk55V1oHpgUJPGCaSnTFNmx0f7CTowoIf_sF2ZkeLUUmpdASOcsOau6oQCKJCs1sEzsew2eG9PE25mv-W_ddRtuil0lr2-u9CgrRtoRJ44EQ6OLwH4Nzx_jvArjRw6J2dsaA2_J2Zpyjk83SRWXbF4lyug4BVVI6-eZjJQsSjtlAiY7smYmEQ10O8peWHCUre4cICmIPaSkEthORN0QpUN0z3Zkp7sDuV71obOSnEBmnipPTugvgMFFpCwQU9INICka65vax81r4sRW3uG6or-f9ro_eoNje6v6OvAEjbAQbR9ntPe4Qgwlu-q5L6IFRkXgC-JFNZbFKMxlSaGB_k7N0TEXlJwHkHMOyhPUHNw9sAMKmsWRffSb1nR-_KR1-CZrXYzDO6vVJdTaokfuackGWb1RRgGGMkAPuIQZmhz6grQvSm7QHbXpmYxxV6sKBlBx5mAZ2z-6MlhglsNwxd_7wwZJfqt_novIoExD_em0JoTp4CiAxNTBlJ4mwzAev4xkrvea2OUPbNf05VyO&sai=AMfl-YSM5RiXgZfvyj802V80169lWiGLlV7BKNJocQXsLx4IQUt3tetcXpmNAphNEFHRXNIPylgCguRp7wRdSWYLGChy&sig=Cg0ArKJSzBBS37lgVmIP&urlfix=1&adurl=http://www.shutterstock.com/fm_lp%3Fpl%3DDBMFTUS-Interest_creat%26cr%3Dcreative
http://www.adweek.com/adfreak/ken-bone-gets-second-shot-his-15-minutes-telling-americans-vote-izod-ad-174161
http://www.adweek.com/adfreak/ken-bone-gets-second-shot-his-15-minutes-telling-americans-vote-izod-ad-174161
javascript:void(0);


10/22/2016 Here's Why Las Vegas Hired DJ Khaled to Launch Its Snapchat Channel | Adweek

http://www.adweek.com/news/technology/heres-why-las-vegas-hired-dj-khaled-launch-its-snapchat-channel-172131 3/6

Snapchat launch. "But really, when it comes down to it, it's really just this one-minute, 10-
second, whatever-it-is slice of what's going on in Vegas."

He added that Vegas's lights and luster are an ideal backdrop for such a visual platform.

The Visitors Authority was able to save and repost Khaled's clips to its Visit Las Vegas
Facebook page, which captured another 300,000 views. One of the videos related to the
campaign has since become the second-most viewed on the page.

Will more destinations sidle up to Snapchat?

Several U.S. cities told Adweek they are rolling out Snapchat channels this summer or
considering the possibility. According to Harry Bernstein, founder of The 88—a New York-
based agency that has launched Snapchat campaigns for brands like Men's Wearhouse,
Adidas and St-Germain—it's smart for the tourism industry to start snapping.

Potential travelers are more engaged while watching a Snapchat story (a string of photos
and videos) than scrolling past a simple photo or tweet, he said. And as a result, they're
more likely to feel transported to a destination, and even a desire to actually be there.

"It turns your second screen into a first screen," Bernstein said. "It's like I have this almost
first-screen experience now where I'm not where I am, because I have to engage with that
platform to digest it, and now I'm not just at work with someone or having a coffee with
someone. I'm now in Vegas."

Bernstein added that travel marketers can learn from DJ Khaled's channel, which capitalizes
on the "epicness of smaller moments." And unlike the highly stylized shots you see on
Instagram, Snapchat's real-time, minimally-edited posts lend marketers some credibility.
(Of course, this can be a double-edged sword, considering travelers and bloggers can
broadcast their unvarnished experiences.)

Some tourism bureaus are jumping in to experiment with Snapchat: Pure
Michigan launched its handle a year ago, and Dallas will begin snapping an LGBT visitors
campaign this week. Philadelphia's channel is less than a month old, and the city plans to
buy geofilters during the Democratic National Convention.

Others are keeping a close watch. In Washington, D.C., the tourism department is
considering the idea but hasn't yet jumped on board. 
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DJ Khaled looks down from his hotel during the Snapchat campaign.  Mike Hammonds (R&R Partners)
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"You can't fight the ocean," said Kate Gibbs, domestic media relations manager for
Destination D.C. "[Snapchat is] still the province of the young, and while you can save the
videos, the fact that they're so in the moment really means that it needs to be staffed
accordingly."

Gibbs said domestic travelers plan their trips to the nation's capital about 21 days in
advance, which means the destination needs to create content with more lead time than
Snapchat affords.

"So the idea of a video melting away after a day or so, we have to be careful to make sure
that we're still in the province of things people can experience when they come, and that
they're not booking a trip only to miss an opportunity," she said.

Investing in social

The Las Vegas Convention and Visitors Authority now splits its marketing budget roughly
three ways between social media, traditional media and sponsored events and influencers,
according to Tull. He declined to reveal how much it paid DJ Khaled for the Snapchat
initiative.

In mid-June, it bought a sponsored filter on Snapchat, a move that can cost up to $750,000
for a one-day deal. 

The city hopes to partner with other influencers and post a few times a week to fuel the
momentum of its new channel. It recently shared videos of the Electric Daisy Carnival—the
largest electric dance music festival in North America with 400,000 attendees—and the
implosion of the storied Riviera Hotel and Casino.

It also plans to take advantage of organic trends and iconic moments, like the final
presidential debate in Las Vegas later this year. 

"I think, as a marketer, it's OK to say this is where my consumers are and this is the
conversation they want to have, and if I want to have that conversation I need to be on that
channel," Tull said. "And so for us it was worth the investment to say, 'If we are going to
launch a Snapchat channel, we need to do it in a way that's big, will gain attention and that
we can have a lot of conversation around.'

That's what we accomplished with DJ Khaled, so it was a worthwhile investment."

DJ Khaled takes photos with fans during his tour of Las Vegas.  Photo: Denise Truscello
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Comments

Read more about the tactics and trends reshaping the tourism industry in Adweek's Travel
Marketing Report.
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