
CRUISING

Business
on board
Cruise operators are increasing their focus 
on the C&I sector in response to growing 

demand from corporate planners

“Early indications are that the all-inclusive nature 
and ease of planning for event organisers is increasing 
the adoption [of cruises] at a much faster rate,” 
says Gulaskey.

It’s a similar story at Silversea Cruises, which shows 
that in the past three years CM business originating 
from the UK has more than doubled. Currently,
CM activities, groups, charters and exclusive deck 
charters account for more then 20 per cent of 
Silversea’s total sales.

Maarten Tromp, director of corporate & incentive 
sales for EMEA, Russia & CIS at Silversea, says 
that for the UK market, destinations such as the 
Mediterranean remain a firm favourite, but he 
adds that the Baltics and the Caribbean are also 
increasingly in demand, with groups in search of more 
exotic destinations.

“We also have clients who want to go somewhere 
unusual and are considering Hong Kong or Singapore 
with routings taking them past Vietnam and 
Myanmar,” says Tromp. “Our Silver Galapagos vessel 
operates in the Galapagos Islands and we did a charter 
there last year for one client.”

Seabourn Cruise Line, which is owned by Carnival 
Corporation, specialises in smaller vessels for more 
intimate gatherings and offers charters for corporate 
groups. In January, it announced the launch of two new 
vessels -  Seabourn Encore, in November 2016, and 
Seabourn Ovation, in spring 2018. Both will be 
available for corporate groups and will feature 302 
all-suite, all-balcony accommodation options, with 
each ship carrying a total of 604 passengers.

Carnival Corporation also owns the P&O Cruises 
brand in the UK and Australia. While P&O 
Cruises Australia announced in February that it 
was creating a P&O Conferences division to spearhead 
an increase in corporate bookings, its UK arm says it 
does not currently offer any C&I packages. ■

Royal Caribbean is one of several players 
in the cruising market that is actively 
targeting C&I business in the UK, 
underscoring the popularity of cruises 

for corporate groups.
Giles Hawke, executive director of MSC Cruises, 

UK and Ireland, says that while cruise ships are not 
often thought of as venues for events, in reality they 
are ideal. “Cruises provide all the space, conference 
facilities and equipment, catering facilities, 
accommodation and leisure aspects that you could 
need, all in one place,” he says.

While MSC Cruises’ UK-specific C&I business is 
fairly small -  accounting for between five per cent and 
eight per cent of its sales last year, Hawke says there is 
a demand for on-board corporate events 
from the UK.

Ron Gulaskey, global director, corporate, incentives 
and charter sales at Royal Caribbean sister brand 
Celebrity Cruises, says the business has seen “a huge 
increase in its charter and incentive and meeting 
group business in the past year”. The company is 
planning a UK study on the potential for meeting 
planners to book a cruise for an incentive group in the 
next three years, following a similar SITE Foundation 
study in the US.

G oing p la c e s  (top) 
MSC cru ise ship; 
(righ t) S ilversea’s 
Silver G alapagos;

(above righ t) 
Quantum  o f  the  

Seas deck

66 C 8 .IT  MAY 2015 C IT M A G A Z IN E .C O M



Copyright of Conference & Incentive Travel is the property of Haymarket Business
Publications Ltd and its content may not be copied or emailed to multiple sites or posted to a
listserv without the copyright holder's express written permission. However, users may print,
download, or email articles for individual use.


