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Why is social media important in marketing for the travel 
industry? 

Through research, we know the travel planning process is not a 
straight-forward route. In fact, most travelers will visit more than 30 
websites before booking their trip. So this means, there’s a TON of 
research going on before a traveler makes a commitment. Most of 
this time is spent gathering information as well as gaining 
inspiration on a destination. 
As a travel brand, (Virginia is for Lovers) it’s important that we have 
easy-to-find information available about our destination, which can 
be found on our website and our travel blog. However, it’s equally 
important that we are able to inspire travelers to think and dream 
about our destination, we want them to put their selves in our 
pictures and dream about coming to our destination. We have 
found that social media channels, especially those that are visual 
platforms- like instagram and snapchat- are a great way to inspire 
travel. 
Marketing a destination relies so much on showing people what 
that destination is like, what there is to do, what it looks like, etc. 
social media channels like instagram are perfect for a travel 
marketer because it allows us to create stunning visual content on 
a platform that already has a strong user base. 
The other fact that we know from research is that travelers are 
looking for authenticity and trust in their sources for information 
and inspiration. This is why sites like TripAdvisor do so well, 
because travelers can look up a hotel or destination and read 
reviews from other people, see real photos, etc. Social media 
platforms are a great way for us to stay authentic and trusted with 
our followers. It’s a space where we can interact with people, 
engage in conversations and create a relationship with our 
followers. We can build trust in a way that doesn’t happen with 
traditional advertising. Traditional advertising is more like a one-
way conversation where we are just telling people what we have to 
offer, what you can do, etc. In social media channels- we can now 



have a two-way conversation and extend our brand message in 
ways that are not possible with other traditional marketing 
channels. For example, snapchat allows us to be a lot more 
informal and fun with our messaging because the platform lends 
itself to that type of conversation. We would not be able to do this 
in a traditional ad campaign on tv. 

Another important part of social media is the fact that we can get 
more data and information on our customer base through these 
channels. People love to share their personal experiences through 
their social media channels. Research shows us that today’s 
traveler is more dependent on their mobile devices while traveling 
and also more active on their social accounts when on a trip. We 
are able to see what people are doing while traveling and how they 
are acting. This gives us insights on our customer base that we are 
not able to see in other channels. For example, if we see that most 
of our followers are bringing their dogs on vacation, we can use 
this information to put out content related to pet-friendly travel. 
Search, planning and discovery are the experience 
 
What is the most important component of social media for 
travel marketing? 

I think one of the most important components of social media is 
this notion of a two-way relationship between a brand and its 
followers. Like I mentioned above, social media allows us to 
interact with travelers in ways that are not possible in traditional 
advertising. We are able to put out visually-engaging content and 
monitor how our followers are engaging with it. Instead of just 
focusing on the number of click-through’s or page-views, we are 
creating a brand to inspire travelers. We can focus on the 
conversations with our followers and use the different platforms in 
ways to express our brand message. For example, a story on pet-
friendly travel is going to look different across many platforms and 
it will engage different audiences. On our website, we may have a 
list of pet-friendly destinations and hotels. On our blog, we may 
have a pet-friendly itinerary. On instagram- a beautiful picture of a 
dog on a hike and in Snapchat- a funny story following a dog on a 
pet-friendly trip. Social media allows us to take that message of 
pet-friendly trips and put it out in different ways to attract/inspire 
different people. 



 
Is blogging important for travel marketing? If so, how? 

Yes! Blogs are a very important part of the travel planning 
experience because it allows us as marketers to tell stories and put 
out relevant content every day. We know content-marketing is 
huge—people are consuming so much information daily and a blog 
is a great way to put out ‘bite-sized’ content, more frequently. 
Instead of changing/updating a website, we can put out small 
articles that are focusing on relevant information each day. For the 
first time, we’ve actually seen more people visit our blog than our 
website on a monthly basis, which shows how people are digesting 
this information. 
We also know that people tend to trust information on a blog more 
than a website. In fact, 92% of consumers trust recommendations 
from other people -- even someone they don’t know -- over content 
created by a brand.  Blogs rank among the most trustworthy 
sources of information on the internet, so we are turning to 
influential bloggers to reach new audiences. Social media 
influencers and bloggers are like modern-day celebrities, often with 
more of a following that traditional media sources. We are focusing 
a lot of our paid marketing budget with influential bloggers in the 
travel space. For example, instead of paying for a traditional ad, we 
can use that money to collaborate with a blogger so our message 
is told by a source that people trust and pay attention to. 
 
Is blogging a trend or is it here to stay? If it is long term, why? 

I definitely think blogging is here to stay. It’s become a way for 
people to get the information they are most interested in and from 
a source they feel like they can trust. Instead of getting a message 
from a big corporation, I think people want to feel like they are 
getting the scoop from a personal friend or trusted source. It feels 
more personal and authentic. With more and more people getting 
their info on the go—from the mobile devices—people are looking 
for access to information quickly and information they can trust.  
 
	


